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Results

Case Study

Yell’s Objective
To launch and distribute the Yell.com iPhone application.

To build awareness and downloads of the app amongst UK iPhone 
users and to deliver tra�c at a healthy CPC rate.

The campaign was launched targeting UK iPhone users via standard mobile display units and text links across 
Adfonic’s publisher and application partners to deliver high volumes of tra�c at a low CPC rate.

Adfonic’s breadth of real-time reporting metrics were employed to provide granular insight into the results 
generated and actionable data to optimise campaign results.

The campaign was further optimised with themed creatives around calendar events such as Mothers Day and 
the World Cup to increase relevancy and drive higher click through rates. 

Adfonic worked closely with the Yell team to trial new reporting metrics to provide even greater transparency 
over exactly where and when Yell’s clicks were generated.

Ongoing campaign optimisation based on transparent real 
time reporting metrics led to an e�ective increase in app 
downloads over a sustained period. 

Further initiatives to leverage campaign performance will 
include app install tracking to measure app downloads 
post-click.

Reporting Insights
Given Yell’s position as a directory business, Adfonic proposed 
geographic mapping of clicks to provide the Yell team with visibility 
over exactly where their campaign clicks were generated.   

Heat and scatter mapping reports showed every click plotted at street 
level throughout the UK.   Adfonic’s geo-targeting functionality will 
now be implemented in order to target these geographic regions 
more e�ectively.

Day part click analysis was also implemented and allowed the 
Yell.com team to see exactly when during the day their clicks were 
taking place.  Day part targeting will allow Yell to align their 
campaign targeting with user trends.

Adfonic impressed us with their under-
standing of our business and mobile 

objectives and their willingness to trial 
new initiatives to provide unparalleled 

insight into exactly where and when our 
clicks were generated.   The use of 

real-time reporting within the intuitive 
Adfonic interface was a key component in 

allowing us to quickly and seamlessly 
make informed changes to optimise 

campaign performance.“  

Joanne Je�s, 
Paid Search Manager, Yell.com

Example Smartphone heat map 
showing UK wide click penetration 


